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BIFAlink is the A4 full-colour customised monthly
publication for Members of the British International
Freight Association (BIFA). It gives up-to-date news
and information that affects the business of forwarding,
logistics and supply chain management companies.

Essential reading
First published in September 1990, BIFAlink is
now established as an essential read for all
those involved in forwarding logistics and
supply chain management. Every issue contains
something of real importance, from which your
advertising budget can benefit. Regular features
and topics include: 
• Director General’s Column 
• Newsdesk 
• Legal Eagle 
• Policy and Compliance 
• Profiles 
• Training 
• Membership 
• Events
• Young Forwarder Network

What BIFA members buy 
It is the only publication guaranteed to reach senior
managers in the freight forwarding community. They
are the individuals who decide on what software to
buy, insurance services, legal services, storage and
warehousing, etc, as well as shipping services by
land, sea and air. BIFA Members control over 80% of
total cargo movements (over 95% for air freight) in
and out of the United Kingdom. They also buy: 
• Local haulage 
• Warehousing, space and equipment 
• Storage 
• Third-party customs clearance services 
• Trucks and trailers 
• Computer software and hardware 
• Legal services 
• Insurance services 
• Forklifts • Racking 
• Office equipment 
• Security services 
• Financial services

BIFA Member
companies control a
massive proportion of
a £75 billion industry
that is vitally
important to the UK
economy. BIFAlink
provides you with an
amazing opportunity
to advertise to this
unique body of
industry professionals.
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There were some very useful 
discussions at BIFA’s second 
Business Leaders Forum held 

in Central London on October 19, 
and attended by around 50 senior 
personnel from BIFA Members.  

During this event, BIFA’s Director 
General Steve Parker provided 
attendees with an overview on 
some of the numerous issues that 
BIFA feels will have an impact on 
the work of the freight forwarding 
and logistics companies in the 
near and longer term. 

Border changes 

Attendees were provided with an 
overview by Aidan Reilly, Director of 
Customs Policy and Strategy at HM 
Revenue & Customs (HMRC), in 
which he outlined the considerable 
changes at the border that are in 
the pipeline as part of the 

government’s stated ambition to 
develop and implement a Single 
Trade Window. 

Aidan thanked BIFA and its 
Members for the valuable 
collaboration that they have with 
HMRC, which has really helped with 
the department’s work over the last 
few years.  

In acknowledging that a lot of 
that collaboration had previously 
been reactive to changes in 
Customs processes, he stressed 
that HMRC’s recent engagement 
had been proactive in regards to 
the delivery of new systems and 
procedures, and would continue to 
be so.  

There was a lively exchange of 
opinions between Aidan and the 
floor; he concluded his session by 
welcoming the challenges that BIFA 
and others in the industry present 
to HMRC in its engagement via 

BIFA’s Customs Policy Group and 
the Joint Customs Consultative 
Committee (JCCC), of which BIFA 
is a member. 

Steve then used the remaining 
time to provide attendees with an 
update on the other activities in 
which BIFA is currently engaged; 
providing news about the work of 
the trade association’s various 
policy groups, and encouraging 
any attendees not already involved 
to consider seeking membership of 
one of the groups for their 
company. 

Attendees received updates on 
the agreement that could set the 
relationship between freight 
forwarders and airlines for the next 
generation, as well as the current 
state of the liner shipping 
Consortia Block Exemption 
Regulation review being 
undertaken by the Competition 
and Markets Authority. 

Thorny issues 

Potential disruptions likely to result 
in the Customs environment in 
regards to the BTOM, CDS Exports, 
Windsor Framework, and Single 
Trade Window were also 
addressed, as well as the thorny 
issues of indirect and direct 
representation and establishment, 
which have occupied a good deal 
of the trade association’s time this 
year. 

Emphasising the importance that 
training has to all of the standards 
that underpin the activities of BIFA 
Members, such as AEO 
accreditation and the voluntary 
standard on which the government 
is consulting, Steve advised that 
BIFA plans to develop more training 
opportunities in 2024. 

Space does not permit a full 
account of the other issues that 
were covered, so if you want to 
learn more, make sure you keep 
your eyes peeled for news about 
the next BIFA Business Leaders 
Forum, which is likely to take place 
in spring 2024. 

Lively debate at second 
Business Leaders Forum

“Considerable 
changes at 
the border 
are in the 
pipeline as 
part of the 
government’s 
stated 
ambition to 
develop and 
implement 
a Single 
Trade 
Window.

Steve Parker 
takes questions 

from the floor 
during the 

second BIFA 
Business 

Leaders Forum

Don’t miss out – contact 
bifacomms@bifa.org stating 
Business Leaders Forum to ensure 
that you are on the mailing list 
and receive notification about the 
next event.
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“Excellent format – always
worth reading”

“Provides me with vital
information that is specific to
my business that I rarely find
elsewhere”

“Going from strength to
strength”

“I feel I am receiving real value
for my membership”

98%
of the BIFA membership
is UK Freight Forwarders

Members and Associate Members of the
British International Freight Association (BIFA)

On the first working day of each month, the
digital version is published on the BIFA
website and sent by email to every BIFA
member.
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